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“Fashion fades—style 1s eternal.”

Yves Saint Laurent

HOW ARE THE RESULTS IN THE MIRROR?

Colors that are “in” and those that
you choose from your “heart and
soul” don’t necessarily make you
look dynamic or successful.

Dusky colors like teal and moss
green (see models, Doris and Joe,
right) are enormously popular. How-
ever, for the majority of people, they
produce “blah” results. Women gen-
erally consider teal, in particular, to
be chic and elegant. Men usually
judge teal and other autumn colors to
be both masculine and fashionable.

Doris and Joe are both successful
and dynamic business people, but
the colors they are wearing in the
“before” photos, above, do not reflect
a “state-of-the-art” appearance. Both
look more professional, dynamic and
healthy in primary colors (without
grey undertones) that are cool
(without yellow undertones). Teal is
both warm (yellow based) and muted
(with grey tones). With clear, primary
colors, bolder accessories result in
total harmony.

See Sandy on her newly-released video clip (click on the link listed below this
newsletter) or see her at the following events:

Through September 6—In Brussels, Belgium.

Sept. 13— Tidewater Women'’s Health Info Day; at Holiday Inn Executive Center, Virginia
Beach; contact Dr. James H. Carraway, 757/671-8308.

Sept. 25—PRSA & Volunteer Hampton Roads workshop at Virginia Beach Higher Education
Center; information at 757/624-2400.

Oct. 6-13—Sandy will conduct workshops in Florida; contact her to book a personal or
corporate workshop.

Oct. 21—Virginian Pilot’s annual Job Fair; Sandy keynotes & conducts makeovers hourly.

Please forward this newsletter to your friends and associates.
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